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INTRODUCTION & ABOUT THE HPI®

The Hotels.com R Hotel Price Index TM (HPI R ) is a regular 

survey of hotel prices in major destinations across the 

world. The HPI is based on bookings made on Hotels.

com and prices shown are those actually paid by 

customers per room night, rather than advertised rates.

Now in its ninth year, the HPI is respected as the 

definitive report on hotel prices paid around the world 

and is increasingly used as a reference tool by the 

media, hoteliers, financial analysts, investors, tourism 

bodies and academics.

The HPI tracks the real prices paid per room by  

Hotels.com customers around the world, using a 

weighted average based on the number of rooms sold 

in each of the markets in which Hotels.com operates.

The international scale of Hotels.com, in terms of the 

number of customers, properties and destinations 

covered, makes the Hotel Price Index one of the most 

comprehensive benchmarks available, as it incorporates 

both chain and independent hotels, as well as options 

such as self-catering and bed and breakfast properties.

This edition looks at the first six months of 2012, 

comparing the results with the same period in 2011. 

Approximately 140,000 properties around the world 

make up the sample set of hotels from which prices 

are taken.

Published by Hotels.com in September 2012                  For additional information, contact Hotels.com@finnpartners.

About the HPI

The HPI report focuses on two main sources of data:

The first section (Chapter 1) shows the global and 

regional Hotel Price Index for the first six months of 2012 

compared to the same period in 2011.

The Index is compiled from all relevant transactions on 

Hotels.com during this period, in local currency, weighted 

to reflect the size of each market. By representing hotel 

price movements in an index, Hotels.com can illustrate 

the actual price movements as paid by consumers 

without foreign exchange fluctuations distorting the 

picture.

The Index was started in 2004 at 100 and includes all 

bookings across all star ratings from one- to five-star. 

The second section (Chapters 2-7) shows hotel prices 

across the world per room per night as paid by American 

travelers in the first half of 2012 compared to the same 

period of 2011. This shows the changes in real prices paid 

by consumers, reflecting both movements in exchange 

rates and hotel pricing. Prices are rounded to the nearest 

dollar and percentage figures to the nearest percentage 

point. Chapter 8 is a new section entitled, Travel Talk, 

where Hotels.com compiles the trends, insights and key 

findings shaping the travel industry.

R
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FOREWORD

Our Hotel Price Index enters its ninth year with news of 

rising prices across all of the regions in the survey – the 

first time we’ve been able to say this in five years. In the 

first half of 2012, the average price paid for a hotel room, 

regardless of currency, increased by 4%. Some of the 

world’s largest hotel markets outran this, with the Pacific 

region up 6% and North America and the Caribbean 

growing at 5%, a pace that suggests that recovery for the 

hospitality sector is gathering speed, at least. The news 

from Europe and the Middle East, perhaps expectedly, is 

less rosy, with a 1% rise showing that hotel prices match 

the European economic prospects.

Looking beyond the headline figures, there are some 

interesting trends to examine more closely.

Enough already

The hotel market has been victim to a full spread of 

emergencies and disasters over the last four years, 

both economic and natural – from ash clouds to debt 

crises, via earthquakes and revolutions. Although these 

phenomena won’t stop, it looks as if their effect will be 

less marked on the hotel industry in 2012. Prices in Asia 

rose 4% overall as Japan bounced back, with significant 

price increases in its major cities for some travelers. 

Thailand has seen similar recovery from the floods of 

2011– many major destinations are more expensive than 

a year ago.

Markets that saw collapsing demand as a result of civil 

unrest are also recovering. Jordan, Saudi Arabia and 

Tunisia have all seen significant rises, and even Egypt, 

which saw steep price decreases in 2011 as tourists 

changed travel plans to safer destinations, seem to 

have turned a corner.

The Chinese are on their way

It’s not a new observation that the dependence on 

growth from China extends beyond its borders – and 

several major travel destinations can be added to the 

list. Chinese travelers are now more likely to travel 

independently, be less worried by visa requirements, and 

spend more on travel and shopping overseas. Chinese 

spend on international tourism grew $18 billion in 2011i 

alone. This demand has had an effect on popular travel 

destinations for Chinese tourists, such as Hong Kong or 

Taipei which saw rates increasing.

Club Med

Weaker domestic demand has now really begun to hit 

hoteliers in the key Southern European markets. Local 

currency prices fell in Greece, Italy, Spain and Portugal. 

David Roche
President, Hotels.com

iUnited Nations World Tourism Organisation, “UNWTO World Tourism Barometer” (March 2012) Retrieved 30 May 2012 from http://mkt.unwto.org/en/barometer

http://mkt.unwto.org/en/barometer
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Although softness in international demand is driving 

some of this, falling consumer confidence, and spending 

power, are the bigger issues. The outlook for pricing 

here may be as difficult to read as the macro economic 

situation as a whole, but it’s likely to mean great deals 

for those who want, and can afford to travel to some of 

Europe’s top destinations.

Tournament tourism

The impact of the Olympics on London’s economy has 

become a hotly debated topic. It’s clear that hotels have 

cut their prices sharply in the run up to the Games, with 

rates only slightly above summer 2011. Whilst many 

have come to London, other travelers – mainly for 

business or in groups- have stayed away, although we 

do expect them to return later in the year. In other cities, 

the impact of sporting events on tourism looks to be 

more universally positive, with strong rises for Kiev on the 

back of Euro 2012 for example, and Helsinki had its own 

moment in the sun as host of the European Athletics 

Championship and other international tournaments. 

The message looks to be that major events do benefit 

a destination’s hoteliers, except perhaps the biggest of 

them all.

U.S. Recovery – go West

The U.S. market has been in slow recovery since the 

beginning of 2010, with the latest figures suggesting this 

is gathering speed. The West Coast leads here, with a 

local price increase in major cities such as San Francisco 

and Los Angeles, and further major destinations are 

following, from New York to Miami. The themes are 

consistent – increasing conference and business 

travel combined with higher consumer spending, 

produces higher levels of occupancy. The second half 

of the year, with increasingly mixed economic signals,  

will be interesting to watch.

So, whether you are an industry analyst or deal hunting 

traveler, read on and let Hotels.com be your guide to 

what’s up, what’s down, what’s new and just who the 

biggest spending tourists actually are.
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Victor Owens 
Vice President   

Hotels.com North America   

While London has soaked up the global spotlight this 

year as host to the world’s most revered sporting 

event, the Hotels.com® Hotel Price Index™ has 

uncovered many equally amazing cities that deserve 

to be on your travel itinerary.

A likely driver of the increases in North America is a 

boost in domestic economic confidence. With gas 

prices down and interest rates at incredible lows 

during the first half of the year, many households 

enjoyed slightly more disposable income. While still 

not quite up to par with the highs of just a few years 

ago, times are better for most than in 2008 and 2009, 

as evidenced by an increase in domestic bookings.

This year, we’re also seeing hotel providers look 

to differentiate themselves from competitors 

by revamping and upgrading their properties 

or expanding in the luxury hotel segment, 

which can account for some of the price  

increases we’ve seen. 

No matter the hotel star rating, travelers are now, 

more than ever, looking for value-added packages. 

The Caribbean, one of the more well-known regions 

providing packaged and all-inclusive deals, showed a 

3% market growth among U.S. travelers. 

Even with the U.S. economy in limbo, nearly three in 

five Americans had planned to travel for leisure this 

summer, according to the Expedia Summer Travel 

Poll conducted by Harris Interactive. If you’re not sure 

where exactly to go, here’s our expert advice: follow 

your passion. So if it’s rock climbing in Banff, noshing 

on a Po’boy in New Orleans, taking in the arts in 

Toronto, or rocking out to indie music in Austin, Hotels.

com will find you that perfect itinerary and perfect 

place.

North America driving forward

•	 North America saw the second fastest rise in 

average hotel prices with a growth of 5%, to 109. 

This still trailed the leaders but the rate of increase 

accelerated.

•	 The U.S. economy breathed life into the hotel sector 

during this period, although the momentum would 

seem to be slowing as the impact of the Eurozone  

crisis is felt around the world.

•	 The good news for travelers was that prices stayed 

10 Index points behind their peak in 2007 and were 

still cheaper than in 2006.
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The Caribbean led the way 

•	 The Caribbean sat at the top of the Index table with 

an HPI of 126 for the first half of 2012, well ahead of 

the Pacific and Latin America, following a 5% rise in 

average hotel prices from the H1 2011 figure of 120.

•	 Rates in the Caribbean are always higher at the 

start of the year, which is peak holiday season 

particularly from the U.S., and this increase only 

brought rates closer to where they were in 2006 but 

10 Index points behind their 2007 level.
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         Javier Escobedo
Vice President    

Hotels.com Latin America  

 

The Latin American Hotel Price Index™ shows a 

slight variation in comparison to the same period in 

2011, with just a 1% increase, so the rate of growth is 

slowing overall but individual countries continued to 

register strong performances. Currency fluctuations 

also impacted the cost of trips abroad for many 

travelers from the region.

Brazil, for instance, leads the travel and tourism 

industry in Latin America in terms of absolute figures 

and its rate of growth in visitor numbers, fuelled by 

both leisure and business travel, is also significantly 

ahead of many other countries in the region. 

Brazilians enjoyed lowered hotel prices in their own 

country during the first half of the year. However, 

due to the devaluation of the Real against major 

currencies, travelers leaving the country found that 

prices in many international destinations increased.

With two high profile sporting events in Brazil in the 

next few years – the 2014 FIFA World Cup and the 2016 

Olympic Games – it is expected that infrastructure 

projects in the larger cities will increase the supply of 

rooms, delivering considerable improvements in the 

hotel stock in the run-up to these major tournaments.

The picture was similar in Mexico where local prices 

showed little variation compared to the previous 

year. However this scenario changed radically when 

specific international destinations were taken into 

consideration, due to the depreciation of the Mexican 

peso.

Generally speaking, European destinations are 

interesting options for travelers from Latin America. 

Prices paid per night on traditional destinations in 

Europe such as Madrid or Lisbon, showed a negative 

variation year-on-year and also offer the best value 

in terms of luxury, since it is possible to stay at four 

or five-star hotels with far better prices than same 

category hotels in other regions.

Latin American prices stalled

•	 Despite the continued growth of the stronger 

economies, hotel prices overall in Latin 

America flattened during this period and the 

HPI for the area stood at 119 after a rise of 

1%, the same increase as for Europe and the  

Middle East.

•	 This put Latin America in second place behind the 

Caribbean and tied with the Pacific.
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•	 Latin American prices were at their highest in 2007 

when the Index stood at 129, and prices were still  

below their 2005 level.
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Johan Svanstrom 
Vice President     

Hotels.com APAC

 

Despite continued political and economic 

uncertainty and currency fluctuations across Europe 

and the U.S., local economic strength in the Asia 

Pacific region resulted in hotel price rises. Rates in 

Asia rose modestly while 

the Pacific region grew notably.

One of the main drivers of these increases has been 

the continued expansion of low-cost carriers. This 

has resulted in a travel boom, as air travel within the 

region becomes more accessible and affordable, 

and also leads to online booking trends.

Japan’s first low-cost carrier, Peach, began 

operations in March of this year and has contributed 

to Japan’s steady recovery following the disasters 

of early 2011, which had a considerable impact on 

both inbound and outbound travel during the year. 

As the country has recovered and travelers have 

returned, average room rates have risen significantly 

in Hiroshima and Kyoto while rates in Tokyo have 

been consistent. The North Asia markets are on the 

cusp of further low cost carrier expansion in the next 

12 months.

With some of the highest occupancy rates in the 

world, prices in business hubs, such as Singapore 

and Hong Kong, continued to climb. India and China 

are both see rising traveler numbers on the back of 

the fast-growing  

middle classes.

It is anticipated room and occupancy rates across 

APAC will continue to rise as demand from business 

and leisure travelers outstrips supply in many key 

markets. Currency fluctuations and global economic 

outlook uncertainties will however provide some 

volatility and affect inbound tourism, as observed in 

Australia for example.

However, hotel deals are present all across the 

region. Travelers will continue to be presented with 

good plenty of opportunities to snap up discounts, 

so keeping an eye out online is recommended.

In terms of traveler behavior, with Asia having the 

largest number of mobile subscribers in the world 

and a growing propensity to travel, we expect a 

surge in late notice bookings through mobile devices 

as travelers become more confident using this 

channel.

The Pacific forged ahead

•	 The Pacific again saw the highest percentage 

increase in average hotel prices, up 6%, fuelled 

primarily by the healthy Australian market and 

the buoyancy of its corporate travel sector.
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•	 The Pacific HPI stood at 119 for the first half of 2012, which 

positioned it behind the Caribbean and tied in second 

place with Latin America, where prices steadied.

•	 In spite of this rise, consumers could take heart from 

the fact that the Pacific Index was still lower than in the 

first six months of 2007 and nine points less than its half-

year peak of 128 in 2008, although prices have risen 21%  

over the last three years.

Asia bounced back

•	 Asian prices recovered well from the falls in the first 

half of 2011 as confidence returned to the market 

following the Japanese earthquake, tsunami and 

nuclear crisis. The HPI increased 4% to stand at 108, 

matching the global figure.

•	 This was 18% lower than its high in 2008 but the 

industry was back on track as travel to and within the  

region returned.

•	 The success of the international business centers 

and major cities in Asia helped push prices up and 

the number of new rutes launched into the market 

by low cost carriers also boosted travel.
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       Matthew Walls 
Vice President   

Hotels.com EMEA

Europe and Middle East fell behind

•	 The HPI registered its smallest increase of 1% in Europe 

and the Middle East, raising the Index to just 103. This 

was the same figure as in the first half of 2005 and 

a full 13 points behind the high of 116 reached in 2007 

and 2008.

•	 The impact of the Eurozone crisis was reflected in 

this result with prices down in many of the major 

European markets.

In the last six months, we’ve seen the Eurozone 

crisis impact more countries in Europe and spread its 

influence further afield. The situation affected not only 

domestic demand but also international visitors to 

former favorites in Southern Europe, such as Greece 

and Spain in particular with hotel prices falling further. 

Although this isn’t great news for hoteliers, it does 

mean there are great deals available for consumers 

looking for some late summer sunshine.

Whilst in 2011 the main external factors of influence 

were environmental; sport seems to be a predominant 

driver for 2012. One of the biggest news stories of the 

period has been the London Olympics. Hotel prices 

were initially very high but started to come down 

as the Games approached. The city has been full of 

tourists from all over the world enjoying the spectacle 

and many of them would have benefitted from some 

last-minute bargains.

Other European cities, such as Kiev, benefitted greatly 

from large sporting events. As one of the hosts of the 

Euro 2012 football tournament, this destination saw the 

highest increase across the HPI  as a whole. Helsinki also 

saw its rates climb as host of the European Athletics 

Championships.

It will be interesting to see how this type of tourism 

develops with numerous sporting events planned 

around the world, but especially as we approach Rio 

de Janeiro in 2016.

In the Middle East, calmer political seas encouraged a 

tourism recovery to get underway, with high demand 

and steep price rises in numerous destinations, such 

as Sharm El Sheikh and Marrakech. Whilst this is 

encouraging, the hardest-hit destinations have a way 

to go before reaching their levels prior to the Arab 

Spring in 2011.

It has been a turbulent twelve months across Europe 

and the Middle East with several economic factors 

impacting the industry – for now, some of these 

factors seem to be leveling out, bringing recovery to 

parts of the region in its wake.
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•	 It was a different picture in the Middle East which saw 

widespread   price  increases as the area settled down 

following   the  uncertainties  created by the Arab Spring 

of 2011.
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1. GLOBAL PRICE CHANGES

The average price of a hotel room around the world 

rose 4% in the first half of 2012 compared with the same 

period of 2011, according to the latest Hotels.com Hotel 

Price Index, standing at 108 compared to 100 when the 

Index was launched in 2004.

This remained some way behind its half-year peak of 

119 in 2007 and represents great value for travelers, but 

the recovery is now well-established and prices have 

risen across the world.

The strong economies of the Pacific basin powered the 

sharpest rises, North America gained ground and Asia 

saw prices rebound from the falls of last year, while 

Europe and Latin America lagged behind. More in-depth 

analysis into what caused these changes and how this 

affected individual cities and countries can be found in 

subsequent chapters.
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Figure 1 HPI quarterly breakdown by region from Q1 2004 to Q2 2012
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2. PRICE CHANGES IN GLOBAL CITY 
DESTINATIONS

Most Expensive 

Maldives, a celebrity favorite, remains at the top 

of the list of most expensive countries for travel 

in the first half of 2012. This chic beach paradise 

has been hard at work building some 50-plus new 

resorts over the last four years, which is a likely 

contributing factor to its $105 jump in average daily  

hotel rates in 2012 so far. 

Despite a 5% decrease overall, French Polynesia still 

remains a major player on the luxury travel scene with 

not one, but two, cities in the Top 10 Most Expensive 

Cities list. Nevertheless, it’s unclear how much staying 

power the country and its cities will have in the coming 

months as sky-rocketing fuel prices associated with 

getting to this far, far away fantasy land pose. But one 

can always dream! 

For the second year in a row, hotel prices in Turks and 

Caicos Islands (TCI) are up by double digit percentages. 

What’s more, the country’s most populous city, 

Providenciales, makes its debut on the most expensive 

cities list at number five, recovering from its fall to $248 

in 2008.  With new airport plans, this hot spot will be 

even more accessible.

Even as other typically popular Caribbean destinations 

are seeing reductions in tourist activity, Turks and Caicos 

is enjoying the second highest increase in arrivals (10%) in 

the region, according to BQCS International Market Trend 

Report, as reported by leading Caribbean newspaper, 

The Nassau Guardian.

Another breakthrough city making its debut on the Top 

10 Most Expensive Cities list in 2012 is Papagayo, Costa 

Rica. Across the Caribbean Sea, Soufriere, St. Lucia, 

which was number 10 last year, made a surprising leap 

to number two this year. The rising trend in adventure 

travel is a very probable cause for the sudden surge in 

popularity of these two cities. Both are well-known for 

thrilling excursions from snorkeling to volcano hiking, 

which has been officially noted as a “hot trend” by 

Sherman’s Travel.

On the flip side, spa tourism is a trend that will forever be 

associated with luxury travel. The new poster country of 

relaxation is a small island called Anguilla that has been 

making its way on to the top destinations lists of travel 

Tokyo
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authorities like Conde Nast Traveler, The Huffington Post 

Travel Section and The Travel Channel all year long.

Las Vegas

The World’s Most Expensive Countries (by greatest price)

Country 2011 2012 YoY ADR

Maldives $435 $540 24%

French Polynesia $427 $404 -5%

Turks & Caicos Islands $353 $403 14%

Anguilla $310 $380 23%

Bermuda $354 $342 -3%

The World’s Most Expensive Cities (by greatest price)

City 2011 2012YoY ADR

Bora Bora, French Polynesia $802 $732 -9%

Soufriere, St. Lucia $418 $496 19%

Moorea, French Polynesia $510 $450 -12%

Paradise Island, Bahamas $436 $420 -4%

Providenciales, Turks & 

Caicos Island
$353 $404 14%

Vieques, Puerto Rico $431 $366 -15%

Santa Margherita, Italy $405 $362 -11%

Southampton, Bermuda $394 $362 -8%

Papgayo, Costa Rica $299 $354 19%

St. John, U.S. Virgin Islands $350 $345 -2%

Capri
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Price rises 

Named fourth best island on the planet by Travel 

+ Leisure in its prestigious “World’s Best Awards,” 

Boracay, Philippines has received a lot of publicity this 

year that could explain its astounding increase of 62% 

in early 2012. Discovery Shores Boracay, one of the 

city’s most popular properties, also garnered several 

high-profile honors, including landing at number five on 

the publication’s list of the 100 world’s best hotels and 

number seven for world’s best spas.

Contrary to the downward pattern of several other 

Middle Eastern cities, such as Cairo and Abu Dhabi, 

Amman, Jordan is showing a 39% increase in hotel 

prices in 2012 over the first half of 2011. In comparison 

to neighboring countries Egypt and Syria, Jordan has 

been remarkably stable, and as such, is positioned as 

a prime leisure destination for nearby Gulf visitors. The 

Jerusalem Post reports that Jordan is also relaxing its 

laws around drinking and night life to accommodate 

desires of even more tourists, which could also be 

playing a role in its increased popularity.

The World’s Greatest Price Rises

City 2011 2012YoY ADR

Boracay, Phillipines $88 $143 62%

Parañaque, Phillipines $33 $49 51%

Arequipa, Peru $66 $95 43%

Foz Do Iguaco, Brazil $132 $188 42%

Caracas, Venezuela $169 $240 41%

Amman, Jordan $142 $198 39%

Punta Del Este, Uruguay $156 $215 38%

Jaipur, India $87 $117 35%

Monteverde, Costa Rica $105 $140 33%

Cabarete, Dominican Republic $86 $114 33%

Price drops 

Despite strong overall performance in the first half of 

2012, Thailand is the country with the most cities on 

the greatest price decreases list. Although the country 

saw an increase of 7.6%II in tourist arrivals in the first half 

of this year over the same period last year and a 31% 

increase in tourism revenue at the conclusion of 2011.III 

Yet, travel experts speculate that some sightseers have 

shied away due to increasing safety concerns.

Many major Spanish cities show a decrease in average 

daily hotel rates so far in 2012. The city with the greatest 

price decline is the famous, northern Galician city of 

Santiago de Compostela, where hundreds of thousands 
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The World’s Greatest Price Rises of people descend to experience the spiritual pilgrimage 

called El Camino de Santiago. Regardless of the many 

cultural, artistic and spiritual reasons (amid others) 

to visit Spain, the country’s deep-rooted economic 

troubles could be to blame for its cities’ steep hotel price 

reductions.

The World’s Greatest Price Drops

City 2011 2012YoY ADR

Hua Hin, Thaliand $136 $79 -42%

Zacatecas, Mexico $129 $91 -29%

Capri, Italy $387 $277 -28%

Hue, Vietnam $69 $49 -28%

Ko Phi Phi, Thailand $207 $151 -27%

Bang Phli, Thailand $126 $92 -27%

Holetown, Barbados $313 $230 -26%

Pune, India $145 $107 -26%

Santiago, De Compostela, 

Spain & Canary Islands
$136 $103 -24%

Antalya, Turkey $193 $146 -24%

Dubai

iI ETravelBlackboard, “Thai tourism receipts jump 31 percent” (August 8 2012) Retrieved 25 July 2012 from http://www.etravelblackboard.us/article/101891/thai-tourism-receipts-
jump-31-percent 
III TravelPulse, “Thailand Tops 10 Million Visitors in 2012, Despite Setbacks” (August 9 2012) Retrieved 12 August 2012 from http://www.travelpulse.com/thailand-tops-10-million-
visitors-in-2012-despite-setbacks.html#

http://www.etravelblackboard.us/article/101891/thai-tourism-receipts-jump-31-percent
http://www.etravelblackboard.us/article/101891/thai-tourism-receipts-jump-31-percent
http://www.travelpulse.com/thailand-tops-10-million-visitors-in-2012-despite-setbacks.html%23
http://www.travelpulse.com/thailand-tops-10-million-visitors-in-2012-despite-setbacks.html%23
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Washington, D.C.

3. HOW MUCH WAS YOUR ROOM?

Most Expensive U.S. Cities: Island Fun 

Most Expensive U.S. Cities

DMA Name 2011 2012YoY ADR

New York, NY $190 $205 8%

Honolulu, HI $175 $204 17%

Boston, MA $161 $172 7%

Miami, FL $159 $171 8%

New Orleans, LA $148 $161 9%

Panama City, FL $146 $160 10%

Santa Barbara, CA $143 $156 9%

San Francisco, CA $135 $153 13%

Charleston, SC $100 $152 52%

Victoria, TX $112 $148 32%

DMA Name 2011 2012YoY ADR

Monterey, CA $133 $147 10%

Washington, DC $146 $147 0%

Idaho Falls, ID $137 $146 7%

Chicago, IL $136 $144 6%

Palm Springs, CA $134 $144 8%

Anchorage, AK $141 $144 2%

Providence, RI $135 $139 3%

Austin, TX $126 $138 10%

Ft. Myers, FL $136 $136 0%

San Diego, CA $128 $135 6%

New York City’s hotel prices this year were as steep 

as its skyscrapers. At $205 per room, it’s 8% more 

expensive than 2011…and it ain’t getting any cheaper. 

But it’s not without reason—New York City is the symbol 

of the western world, a historic metropolis on an island 

that abounds with people and something to do around 

every corner.

For around the same price as a hotel room in the Big 

Apple, you can slow it down, do a 180 and go to the 

southernmost major city in the U.S—Honolulu, Hawaii. 

All you need is a swimsuit and pair of flip-flops and 

you’re ready for a carefree vacation in the sun.
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The next two cities with the highest hotel prices aren’t 

exactly islands, but they have their own draw due to 

their award-winning sports teams.

Hockey, baseball, football and basketball might be 

why Boston is numbah three on the list. What’s not 

to like about a city of sports champions? Grabbing a 

Fenway frank or hooting and hollering with fans of the 

2011 Stanley Cup champs will make you feel like a true 

Bostonian.

Miami has yet to cool down after the Heat’s NBA 

championship in June. With its scorching nightlife and 

sizzling new restaurant scene, this city’s flames cannot 

be extinguished.

Also high on the list is New Orleans, home of four of the 

world’s best hotels. At one time, this city’s hotel prices 

were at an average of $121, and now at $161 per room, 

New Orleans is steadily increasing in popularity, thanks 

to savory food, great jazz, historic parks and the city’s 

unique hospitality.

Charleston, South Carolina made its largest jump yet 

to $152—52% more than last year’s price. Charleston’s 

prices have fluctuated from $142 in 2008, to $128 in 2009 

and $136 in 2010 to $100 in 2011. This city’s prices may 

be yo-yoing but its beautiful ocean front and colonial 

mansions are as charming as years before.

Least Expensive U.S. Cities: A Sunny 
Dispostion

Now’s your chance to experience the U.S. all the way 

from charming southern cities to the wild, wild, west. Be 

an adventurous traveler; don’t just go “where everyone 

is going.”

Columbia, South Carolina is very inexpensive for 

budgeting travelers. As the largest city and capital of 

the state, Columbia is chock-full of history. Walk along 

the Congaree River Vista and experience rehabilitated 

civil war buildings mixed with gourmet restaurants and 

an array of high class boutiques.

You probably didn’t know that Yuma, Arizona has been 

pinpointed as the sunniest city in the U.S. Now you can 

get some major relief from winter months for just $82 

per night. With so many outdoor activities from golfing, 

to boating on the Colorado River, to hot air balloon 

rides, you won’t want to leave.

Boating on the Colorado River near Grand Junction
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Greatest Increase: Good Times in the 
Badlands

Greatest Increase in U.S. Cities

DMA Name 2011 2012YoY ADR

Glendive, MT $65 $103 57%

Charleston, SC $100 $152 52%

Midland, TX $101 $135 34%

Victoria, TX $112 $148 32%

Zanesville, OH $82 $100 22%

The cities with the fastest increasing hotel prices are 

nowhere near tropical getaways. Debuting on the 

list of greatest increases, and on the HPI in general, is 

Glendive, a hidden gem in Montana’s badlands, whose 

prices rose from $65 to $102 in one year. It must be the 

fresh outdoors and Makoshika State Park complete with 

dinosaur fossils that lures the masses.

Those Americans who aren’t tracing back to the 

prehistoric era are going back to colonial times in 

Charleston, South Carolina. This historical hub was one 

of the original cities in the 13 colonies. The rooms here 

aren’t exactly colonial prices; an average room there is 

$52 more than it was last year. But it’s worth it for a fun 

family vacation complete with naval tours, museums, 

aquariums and nights out on the town—it’s basically a 

historical Disney World.

Least Expensive U.S. Cities

DMA Name 2011 2012YoY ADR

Columbia, SC $62 $64 2%

Jackson, TN $81 $74 -8%

Macon, GA $73 $75 4%

Jonesboro, AR $81 $79 -3%

Albany, GA $74 $79 6%

Bakersfield, CA $79 $80 2%

Dothan, AL $76 $81 6%

Ottumwa, MO $77 $81 6%

Yuma, Az $84 $82 -3%

Joplin, MO $79 $82 3%

Wichita Falls, OK $83 $82 -1%

Reno, NV $88 $83 -6%

Lima, OH $78 $84 8%

Beaumont, TX $83 $84 0%

Montgomery, AL $79 $84 7%

North Platte, NE $88 $84 -5%

Wichita, KS $80 $85 5%

Tulsa, OK $84 $85 1%

Grand Junction, CO $87 $86 -1%

Greenwood, SC $86 $86 0%
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Greatest Decrease in U.S. Cities

DMA Name 2011 2012YoY ADR

Jackson, TN $81 $74 -8%

Presque Isle, ME $120 $110 -8%

Reno, NV $88 $83 -6%

Cheyenne, WY $104 $98 -6%

North Platte, NE $88 $84 -5%

Greatest Decrease: North and South

Jackson, Tennessee and Presque Isle, Maine are tied for 

the greatest decrease in hotel room prices. So take your 

pick! It’s the charming south or rustic New England.

Other decreasing room prices are in Reno, Nevada, 

Cheyenne, Wyoming and North Platte, Nebraska.

Hotel prices in certain cities in Texas are on the rise, 

perhaps because of these destinations attracting the 

ever-growing number of Hispanic travelers. According 

to the most recent U.S. Census, Texas hosts over 37% 

of the country’s Hispanic population, most likely due 

to its proximity to Mexico. In fact, according to the U.S. 

Travel Association, Mexico ranked in the top five travel 

markets to the US in 2011, with 13.4 million Mexican 

people visiting the U.S. Paralleling that, hotel prices in 

Victoria and Midland, Texas each rose more than 30% in 

the past year.

Charleston, SC
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The Hotels.com Hotel Price Index Map is a valuable resource for planning your next trip. Please click on the map above to 

view the full interactive map.

http://hotel-price-index.com/2012/fall/map/
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4. AMERICAN TRAVEL HABITS

A Close Look at Europe

Even with countless places to visit in the world, 

destinations in Europe still continue to be at the top 

of the bucket list for many American travelers. Europe 

boasts some of the most beautiful and breathtaking 

sites and cities – from the festive coasts of Spain all 

the way to the picturesque Helsinki, which houses 

magnificent art and architecture and mouth-watering 

cuisines. It was also home to this year’s exhilarating 

Summer Olympics in London, as well as the spirited 

2012 UEFA European Football Championship, making it 

an even more appealing destination to foreigners. With 

the region’s hotel prices dropping by 1% overall, traveling 

to Europe is gradually becoming more attainable.

Here are some of the most affordable destinations in 

Europe this year that are sure to satisfy everyone’s 

wanderlust.

Capri, Italy - $277

The stunning island of Capri is a celebrated beauty 

spot and coastal resort with a number of breathtaking 

landmarks and attractions. According to the LA Times, 

nearly a quarter-million vacationers squeeze onto the 

two-by-four mile island every year, and now, this popular 

destination is more affordable than ever with hotel 

prices dropping a surprising 28%. Though prices are still 

at an average of $277, the more than $100 decrease 

from last year’s rate provides the perfect incentive and 

opportunity for people to visit the island.

Tours, France - $128

This year, the historic Tours saw a substantial price 

decrease of 19%, making the average hotel price $128. 

Here, travelers can visit the magnificent Chateaux of the 

Loire Valley and gardens of Chateau de Valmer. Visitors 

can also hop in a car and take a short two-and-a-half 

hour trip to Paris to explore the famous City of Lights 

while saving big bucks.

Berlin, Germany - $130

A city that saw no change in its hotel prices this year 

is consistent Berlin, Germany. Around this same price 

since 2009, travelers can take advantage of this steady 

rate by partaking in the endless activities and attractions 

found in the country’s capital. Visitors can check out 

Capri, Italy

http://hotel-price-index.com/2012/fall/map/
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everything from the beautiful Potsdam’s Gardens to “Art 

Forum Berlin,” gallery displays of modern art to be held 

in early October. The grand Olympic Stadium would be 

another great destination in light of this year’s games.

Athens, Greece - $132

Even with all the news surrounding its shaky economy, 

the city of Athens, Greece still remains as enchanting 

and affordable as ever. Hotel room rates have dropped 

11% since this time last year, giving travelers a chance 

to explore all that Athens has to offer. Vacationers can 

visit the enlightening Acropolis Museum, the famous 

Parthenon, or go on an Athens food tour and taste a 

wide variety of savory and sweet Greek delicacies.

America’s Favorite Places

Topping off the list once again as Americans’ favorite 

domestic travel destination is the illustrious Las Vegas. 

With brand new, unique attractions, such as Vegas 

StrEATS, Mob Museum, the Chuck Jones Experience, 

and Fremont Street Flightlinez, it is no wonder that 

Vegas continues to steal the coveted first place spot 

year after year. Also voted as having the country’s best 

taxi drivers, Sin City saw hotel prices drop 1% over the 

year, which brought rates down to a low $85. New York 

City and Orlando followed closely, keeping the top three 

cities unchanged from last year.

Fourth on the list this year is San Diego, which has 

steadily risen since its spot in sixth place in 2010, beating 

out Chicago. Even with its budding popularity, San Diego 

still remains the more affordable of the two, with room 

rates at just $135 compared to $158 in the Windy City, 

host to the Ryder Cup September 2012.

Los Angeles also swapped places with San Francisco, 

taking sixth place with San Francisco at seventh. Home 

to the The Getty Center and Griffith Observatory, the top 

one and two attractions in L.A., the city saw its hotel 

prices rise a small 5%. Room rates in San Francisco 

also increased a surprising 15%, reflecting its burgeoning 

popularity.

Rounding out the Top 10 Domestic Travel Destinations 

for the first half of 2012 were Washington D.C., Houston 

and San Antonio.

Las Vegas, NV
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Top Domestic Destinations for Americans for 2011-2012

City State
Rank
2012

Rank
2011

Las Vegas NV 1 1

New York City NY 2 2

Orlando FL 3 3

San Diego CA 4 5

Chicago IL 5 4

Los Angeles CA 6 6

San Francisco CA 7 7

Washington DC 8 8

Houston TX 9 9

San Antonio TX 10 11

Boston MA 11 12

Atlanta GA 12 14

New Orleans LA 13 10

Miami FL 14 13

Dallas TX 15 15

Anaheim CA 16 16

Philadelphia PA 17 17

Seattle WA 18 19

Austin TX 19 18

Denver CO 20 20

Myrtle Beach SC 21 21

Atlantic City NJ 22 22

City State
Rank
2012

Rank
2011

Portland OR 23 23

Nashville TN 24 25

Fort Lauderdale FL 25 24

Tampa FL 26 26

Reno NV 27 29

Phoenix AZ 28 -

Baltimore MD 29 30

Honolulu HI 30 28

New York City
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Top International Destinations for 
Americans

Offering attractions, history and some of the top cuisine 

in the world, it’s no wonder that London, Paris and Rome 

again top Americans’ list. These popular destinations 

are great for romantic getaways and family vacations 

alike.  London has consistently been at the top of the 

list, possibly due to the excitement of the 2012 Summer 

Olympic Games that were announced in 2005.

This year, Tokyo leapt a whopping 17 spots, becoming 

the eighth most traveled to overseas destination 

for Americans. With a bustling city atmosphere and 

attractions like the eccentric Harajuku district and Grand 

Imperial Palace, hotel prices rose 5% to $172, displaying 

the city’s rising status as a top travel destination.

Although Cancun’s hotel rates went up 6%, the city fell 

down the ranks to 17th place for the first half of 2012.

Mexico City is slowly and steadily making up for Cancun’s 

decrease. Once at $106 per night in 2009, it is now at 

$128 and with such a draw to its many attractions, both 

ancient and modern, it’s probable that prices will only 

rise from here.

Singapore, however, was elevated three spots to 19th 

place with hotel prices decreasing by 1% to $212.

Making it into the Top 30 International Destinations for 

2012 for the first time was Sydney, jumping two spots 

to the 30th place. The city, full of glistening harbors, fun 

street markets, and relaxing beaches, saw a 4% increase 

in hotel prices making the average rate $191.

Other cities, such as Amsterdam, Venice, and Dubai 

also raised in the ranks as top international travel 

destinations. Coming in at the final 50th spot was 

Bogota, Columbia, which had not been on the list in 

previous years.

Top U.S. Destinations for Foreign Visitors

With so many diverse regions, climates and varied 

cultures all within one country, there is truly something to 

do for everyone who visits the U.S., from “sea to shining 

sea.” Still enduring as the top one and two destinations 

for overseas travelers are New York City and Las Vegas. 

Both the Big Apple and Sin City welcomed new hotels 

in the past year which proves the locales are equally 

attractive for travelers and investors. As the backdrop 

to countless films, such as the classic Breakfast at 

Tiffany’s or Spiderman series, as well as the popular 

television show Gossip Girls, it is no wonder New York 

City consistently stays at the head of the list year after 

year. The city’s 8% jump in hotel prices only reflects its 

ever-increasing popularity.
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City Province Country
Rank
2012

Rank
2011

Venice  Italy 12 13

Florence  Italy 13 12

Niagara Falls ON Canada 14 14

Dublin  Ireland 15 15

Bangkok  Thailand 16 16

Cancun  Mexico 17 10

Dubai  
United 

Arab 
18 19

Singapore  Singapore 19 22

Berlin  Germany 20 23

Mexico City  Mexico 21 24

Munich  Germany 22 21

Shanghai  China 23 17

Riviera Maya  Mexico 24 20

Beijing  China 25 18

Copenhagen  Denmark 26 26

Vienna  Austria 27 29

Buenos Aires  Argentina 28 33

Seoul  South 29 27

Sydney  Australia 30 32

Los Cabos  Mexico 31 31

San Juan  Puerto 32 30

Milan  Italy 33 28

Stockholm  Sweden 34 36

Edinburgh  United 35 39

Victoria BC Canada 36 34

Top International Destinations for Americans

City Province Country
Rank
2012

Rank
2011

London  United 1 1

Paris  France 2 2

Rome  Italy 3 3

Toronto ON Canada 4 4

Vancouver BC Canada 5 5

Barcelona  
Spain & 

Canary 
6 6

Hong Kong  China 7 8

Tokyo  Japan 8

Montreal QC Canada 9 7

Amsterdam  10 11

Madrid  
Spain & 

Canary 
11 9

Coming in at third this year is Orlando, surpassing both 

Los Angeles and San Francisco, which came in at fourth 

and fifth respectively. Other top east coast destinations 

composing a majority of the list are Miami, Washington 

D.C., Boston, and Atlantic City.

Top west coast destinations include San Diego, Seattle, 

Anaheim, California and Hollywood. Both Houston and 

San Antonio rose in the ranks to the 16th and 18th spots, 

respectively.

Other noteworthy destinations that moved up in the list 

include New Orleans, Atlanta and Portland.
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City Province Country
Rank
2012

Rank
2011

Prague  Czech 37 37

Istanbul  Turkey 38 43

Vallarta  Mexico 39 35

Frankfurt  Germany 40 40

Rio De Janeiro  Brazil 41 38

Zurich  42 44

Quebec QC Canada 43 42

Lisbon  Portugal 44 46

Calgary AB Canada 45 47

Sao Paulo  Brazil 46 48

Nice  France 47 45

Phuket  Thailand 48 41

Kyoto  Japan 49 -

Bogota  Colombia 50 -

Rome, Italy

Sydney Opera House
Top International Destinations for Americans (cont.)
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Rome, Italy

Sydney Opera House
Top U.S. Destinations for Foreign Visitors for 2011-2012

City State
Rank
2012

Rank
2011

New York City NY 1 1

Las Vegas NV 2 2

Orlando FL 3 3

Los Angeles CA 4 5

San Francisco CA 5 6

Miami FL 6 4

Honolulu HI 7 7

San Diego CA 8 9

Chicago IL 9 8

Washington DC 10 10

Boston MA 11 11

Fort Lauderdale FL 12 12

Seattle WA 13 13

Anaheim CA 14 15

Newark NJ 15 14

Houston TX 16 19

New Orleans LA 17 20

San Antonio TX 18 17

Key West FL 19 18

Lake Buena Vista FL 20 16

Grand Canyon AZ 21 21

Philadelphia PA 22 23

Hollywood CA 23 24

City State
Rank
2012

Rank
2011

Atlanta GA 24 26

Portland OR 25 28

Denver CO 26 25

Detroit MI 27 29

Atlantic City NJ 28 30

Tampa FL 29 -

Sunny Isles Beach FL 30 22
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5. CURE YOUR WANDERLUST

There are thousands of cultures, landscapes and 

destinations to explore and Hotels.com aims to find 

each traveler the perfect place to call “home” while on 

the road. It’s not so much where someone is traveling 

but why they are going that is the most interesting 

story. Whether traveling for cuisine, sports and 

adventures, music, art and design, shopping or health 

and wellness, Hotels.com wants travelers to follow their 

passions. To help them do just that, Hotels.com has 

teamed up with some of the industry’s leading experts 

to share their travel secrets and tips, favorite places to 

go for relaxation, inspiration and deviation, and to advise 

travelers on where to go, and why.

Cuisine

It’s pretty much a fact that we all love to eat. Trying 

a new local dish or special type of food is all part of 

the experience when traveling. The following culinary 

destinations are bound to get your stomach rumbling.

•	 Montreal, Quebec - $171 – If trying different foods 

is one reason you enjoy traveling, then a visit to 

Montreal is a must! Montreal is home to many iconic 

Canadian dishes such as poutine, smoked meat 

and, of course, the Montreal bagel. This bilingual city 

also has a variety of ethnic neighborhoods including 

Greek, Chinese and Italian.

•	 New Orleans, Louisiana - $166 – Cajun or Creole? 

Visitors to New Orleans have a variety of foods 

to taste and please the palate including a po’boy, 

gumbo, jambalaya, and crawfish étouffée, just 

to name a few. Want to experience some of the 

best New Orleans has to offer? Held annually, The 

Louisiana Seafood Festival, Cajun/Zydeco Music 

Festival, and Creole Tomato Festival are referred to 

as the “Vieux To Do”. Festival-goers will find crawfish, 

crab and shrimp cooked any way imaginable.

•	 Lima, Peru - $133 – Peru’s unique history, blended 

races and cultures, and geographical zones have a 

huge impact on Peru’s cuisine. With world-famous 

dishes including ceviche, chupe de camarones, cuy 

chactado (fried guinea pig), pachamanca and pisco, 

cuisine wanderlust ambassador Richard Sandoval 

Eat like a local with Richard Sandoval’s suggestions
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infuses Peruvian food into many of his signature 

dishes. Taste and sip all of Peru’s various cuisines at 

Mistura, an annual food festival in Lima, showcasing 

dishes and ingredients from all over the country.

Sports/ Adventure

If the running of the bulls or skydiving is a little too 

extreme for you, take a look at these adventurous 

destinations that are bound to get your adrenaline 

pumping and blood flowing.

•	 Banff, Alberta - $195 – Head to Banff where you 

can enjoy mountain biking, hiking, rock climbing, 

canoeing or kayaking. The options are endless, and 

you can even enjoy the scenic wilderness in the 

winter months when the mountains are perfect for 

skiing and ice climbing. *Note: Banff is considered a 

town, not a city.

•	 Jackson Hole, Wyoming - $179 – Jackson Hole 

offers countless outdoor adventure opportunities 

including mountaineering, skiing, rock climbing, 

backpacking, rafting and more. The area boasts 

several destinations like Jackson Hole Mountain 

Resort, Snow King Resort, Grand Targhee Resort, 

Yellowstone National Park, Grand Teton National 

Park and the National Elk Refuge providing travelers 

with abundant options.

•	 Cape Town, South Africa - $163 – Home to the world’s 

largest bungee-jump in South Africa is a haven for 

adventure seekers. Travelers can try their hand at 

various activities including surfing, hang gliding, sand 

boarding, rocking climbing and canyoning. Explore 

South Africa’s wildlife at Kruger National Park. Want 

a more up close encounter with wildlife? Skip the 

safari and try one of South Africa’s most well-known 

and thrilling experiences – shark diving.

Music

From intimate concert settings to large music festivals, 

the following cities thrive on providing unique concert 

experiences for travelers no matter what music is on 

their iPod.

•	 Halifax, Canada – $161 – The East Coast is well-known 

for its friendly residents and charm, but did you know 

it has a thriving music scene as well? Halifax is the 

perfect destination to experience music of all genres. 

From traditional folk music, to pop, rap or rock - Nova 

Scotia caters to music lovers. It’s also the hometown 

of many popular Canadian acts including the rapper, 

Classified, alternative-rock band, Sloan, and singer-

songwriter, Joel Plaskett. Plan a visit in July to check 

out the Halifax Jazz Festival, or in October for Halifax 

Pop Explosion.
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•	 Austin, Texas - $142 – Many travelers consider Austin 

the live music capital of the world as it is said to 

boast more live music venues per capita than 

anywhere else in the nation. Listen to bands perform 

anything from indie rock to swing to country at more 

intimate venues such as Antone’s, Emo’s or the 

Continental Club. Only have a short amount of time 

to spend in Austin but want to listen to the most 

music? Consider attending festivals such as Austin 

City Limits and SXSW which are hosted annually in 

Austin.

•	 Kingston, Jamaica - $176 – Before Bob Marley put 

Kingston and Jamaica on the map through reggae 

music, Kingston was, and continues to be, a thriving 

metropolis for music such as Ska and Dancehall 

music styles. As Jamaica celebrates its 50 years 

of independence in 2012, the destination is holding 

island-wide music events showcasing past and 

present music stylings like Reggae Sumfest and Stir 

it Up Film & Music Festival in Montego Bay and Live 

Music Nation in Kingston.

Have your trip planned but not sure what to pack? 

Music wanderlust ambassador Joellen Ferrer and her 

team at StubHub have provided inside knowledge on 

the ins and outs of outdoor concerts to help travelers 

have the best experience.

Arts and Design

Seeing a painting, a sculpture or a beautiful building 

is a much more rewarding experience in real life. The 

following cities are a sampling of some of the better art 

and design destinations worth exploring firsthand. 

•	 Toronto, Ontario - $148 – If you’re inspired by art, visit 

Toronto and soak in the sights. The Ontario College 

of Art & Design (OCAD) is famous for its unique 

design, which features a giant black and white box 

held up on various colored legs. The Royal Ontario 

Museum is another impressive piece of architecture 

with a distinctive slanted glass design. Travelers can 

also check out paintings and more at the Art Gallery 

of Ontario (AGO), or one of the many independent 

galleries around the city.

Austin is known for its many music venues
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•	 St. Petersburg, Florida – $114 – Ranked number one 

in 2012 for art by American Style Magazine readers 

in the Mid-Size Cities category, St. Petersburg boasts 

world-famous art institutions and top-ranked 

galleries. Arts and cultural offerings are expanding 

rapidly to include the new Salvador Dali Museum, 

The Chihuly Collection gallery, and a vibrant and 

growing Warehouse Arts District. The community 

has a large growing arts section including studios 

for artists to develop and collaborate on work.

•	 Berlin, Germany - $130 – Housing over 170 museums 

and galleries plus a mix of eclectic architecture, Berlin 

is an ideal destination for art and design enthusiasts. 

A few of the notable museums and buildings include 

Pergamon Museum, Museum House at Checkpoint 

Charlie, Philharmonie, Reichstag and the Sony 

Centre.

Shopping

Want to shop ‘til you drop? Below are a few trending 

destinations that provide shopping for all budgets and 

tastes from one-of-a-kind boutiques to mega-malls and 

luxury brand stores. Need to figure out what to wear 

while traveling? Join shopping Wanderlust ambassador 

Casey Kettleson’s complimentary website, StyledOn.

com to find the perfect outfit for your next trip.

•	 Vancouver, British Columbia - $167 – One of the 

great things about Vancouver is that because of its 

milder climate a lot of the stores are outside, making 

shopping an entirely different experience. Robson 

Street is packed with brand name shops, Gastown 

is an eclectic mix of independent designer labels 

and souvenirs and Main Street is the perfect hipster 

hangout.

•	 Minneapolis, Minnesota – $127 – Home to the largest 

shopping complex in the U.S., the Mall of America, 

Minneapolis offers shopping fiends more than just 

a gargantuan mall. The city is home to ambitious 

young designers, funky neighborhood boutiques, 

upscale stores and more. Another plus? There is no 

sales tax on apparel or shoes.

•	 Copenhagen, Denmark - $194 – Copenhagen 

Fashion Week, held twice a year, has put the city 

on the map for fashionistas. Whether seeking luxury 

Toronto’s art is inspiring
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designers like Prada or Channel on the pedestrian 

shopping zone on Stroget and Kobmagergade 

(the longest shopping streets in Copenhagen) or 

looking for unique goods and antiques at one of the 

seasonal flea markets, Copenhagen has shops and 

designs for all tastes and budget.

Health and Wellness

From open space to yoga to organic food, the following 

destinations are hotspots for travelers seeking a healthy 

and balanced escape. Looking for tips on how to stay 

healthy before and during a trip? Health and wellness 

wanderlust ambassador, Jamie Kiffel-Alchech of Vital 

Juice, has a few suggestions here.
•	 Victoria, British Columbia - $153 – Thanks to mild 

weather, Victoria is perfect for outdoor activities 

all year round and provides residents and visitors 

with many reasons to get outdoors. This scenic city 

has everything you need to lead a healthy lifestyle 

and features walking and cycling trails on land, and 

kayaking and surfing in the surrounding ocean. 

Foodies will want to check out the Moss Street 

Market, open from April to November, where they 

can enjoy local cuisine such as fresh seafood and 

organic produce.

•	 San Francisco, California - $175 – Two recent studies, 

the Healthiest Habitats and the American Fitness 

Index, ranked San Francisco as one of the healthiest 

cities in the U.S. Between numerous restaurants 

Biking in Victoria

Hit up the healing baths in Switzerland
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offering organic and farm-to-table ingredients and 

the city’s extensive recreation and park system 

(over 220 parks), San Francisco provides wonderful 

land and aquatic activities and facilities for active 

visitors to enjoy while in the City by the Bay. The 

city’s oldest neighborhood, The Mission District, is 

home to a large Latino community. Surrounded by 

delicious comfort foods derived from all over Latin 

America, it is a home away from home.

•	 Clarens, Switzerland - $262 – One of the top health 

and wellness destinations in the world, and one of 

ambassador Jamie Kiffel-Alcheh’s of Vital Juice, 

favorite spots, Switzerland gives travelers a range of 

activities and places to relax and unwind. The famed 

Clinique La Prairie in Clarens – Montreux is one of the 

world’s most exclusive spas while also being one of 

the oldest medical spa facilities offering traditional 

spa treatments and revitalization therapies. Therme 

Vals is also another beautiful spa retreat. Baths are 

traditional mineral style but other spa programs are 

available. Interesting fact: The Therme Vals is made 

from 60,000 slabs of pure quartz.
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6. PRICES PAID AT HOME AND AWAY

Knowing the average prices that your fellow travelers 

are spending around the world and at home can help 

gauge the kind of travel deal you are getting and assist 

you in planning for the perfect trip within the exact 

budget you want. Below is a look at what globetrotters 

from major countries worldwide have been paying on 

average for hotels stays in the first half of 2012, both 

domestically and abroad.

Over the last year, Americans have spent $5 more a 

night ($125 on average) when booking a hotel in the 

United States, while remaining steady at approximately 

$171 per night when booking internationally. Previous 

Hotel Price Indexes™ have shown that median U.S. 

daily rates are slowly and steadily climbing upwards 

year-over-year since bottoming out in 2009. It’s likely 

that Americans’ domestic spending habits are finally 

reflecting this gradual increase.

The U.S. was one of only five countries that increased 

the home spending in the first half of 2012. Australia and 

New Zealand were among those five as well and were 

also the only two countries to raise the bar for both 

home and away hotel budgets.

The Japanese continue to be the biggest splurgers 

overseas, spending $185 per night, while Mexicans prove 

to be the thriftiest travelers away from home, spending 

$62 less per night.

Prices Paid Home and Away

Country Home Away

Australia $175 $176

Austria $119 $148

Brazil $139 $161

Canada $141 $151

China $96 $162

Denmark $147 $145

Finland $145 $137

France $105 $139

Germany $115 $137

Hong Kong $142 $144

India $91 $141

Ireland $106 $145

Italy $112 $139

Japan $137 $185

Mexico $105 $123

Netherlands $128 $136

New Zealand $107 $155

Norway $184 $142

Portugal $84 $139

Russia $151 $160

Singapore $184 $142

South Korea $153 $143
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Prices Paid Home and Away

Country Home Away

Spain & Canary Islands $94 $136

Sweden $159 $157

Switzerland $200 $173

United Kingdom $128 $159

United States of America $125 $171

Prices Paid Home and Away (cont.)
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7. LUXURY FOR LESS

Warsaw, Poland, the birthplace and hometown of 

classical composer Chopin, is rich in musical and 

cultural history.

Lisbon, Portugal, five time host of the world famous 

Rock in Rio pop-rock music festival, is rich in exciting 

entertainment. 

Brussels, Belgium, widely recognized for its iconic 

waffles, decadent chocolate and distinct beer brews, is 

rich in flavor.

Luckily, travelers don’t need to be rich in anything but 

knowledge in order to experience all that cities like 

these have to offer. Below is a listing of the Top 10 

Cities with the Best Five-Star Room Rates. A remaining 

trend Hotels.com sees in 2012 is the rise of Eastern 

European cities such as Tallinn, Estonia, known for its 

historic, yet lavish, royal palaces and castles. Value-

focused adventurers can easily find luxury for less with 

five-star prices in these cities ranging between only 

$137 and $196 a night.

Best Five-Star Room Rates

*The YoY percentage for Pisa, Italy is based on a comparison of prices in 
Q1 and Q2 of 2012 compared to the prices in Q3 and Q4 of 2011, as prices 
in Q1 and Q2 of 2011 were not available for this city.

City 2012 2011
YoY 

ADR

Warsaw, Poland $137 $129 6%

Marrakech, Morocco $155 $204 -24%

Budapest, Hungary $170 $193 -12%

Brussels, Belgium $181 $197 -8%

Lisbon, Portugal $182 $199 -9%

Pisa, Italy   $183*   $189* -3%*

Cairo, Egypt $185 $204 -9%

Bangkok, Thailand $193 $203 -5%

Tallinn, Estonia $195 $221 -12%

Berlin, Germany $196 $205 -4%
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Best Five-Star Room Rates Best Value for $100

Regardless of whether you’re planning a trip for leisure or 

business, everyone appreciates being able to make their 

dollar go further. This is why Hotels.com has rounded up 

the Top 10 Cities with Highest Star Rating Under $100.

Star Rating Availability at $100 or Less

City Star Rating

1. Bangkok, Thailand 4

2. Marrakech, Morocco 3.9

3. Budapest, Hungary 3.7

4. Beijing, China 3.5

5. Jakarta, Indonesia 3.5

6. Las Vegas, United States of America 3.5

7. Shanghai, China 3.4

8. Berlin, Germany 3.3

9. New Delhi, India 3.3

10. Tailinn, Estoria 3.3

*Each country has its own start ratings system, and in some cases, 
more than one.  This means travelers should be aware of a possible 
disparity of standards and facilities when booking rooms with the 
same star ratings in different countries. The Hotels.com Guest 
Reviews are useful for researching hotels.



42 The Hotel Price Index review of global hotel prices: Jan-Jun 2012

8. TRAVEL TALK

Olympic Update

Now that the London Games are over and the 

razzmatazz has died down, there is a chance to take 

a calm look at what happened to hotel prices for the 

Olympic period, to see what consumers actually paid.

In the lead up to the games, expectations were high, with 

hotel prices for stays during the Games up by as much 

as 119% in January. However, as the Opening Ceremony 

approached, prices began to drop as hoteliers reduced 

their rates to boost occupancy - so much so in the end 

that the average daily rate fell below that of the same 

time last year for last-minute bookings.

The final year-on-year increase for all bookings taken 

for the Olympic Games since August 2011 was £146 

($230 USD), an increase of 31%. However, anyone who 

held their nerve to wait for a late bargain was rewarded 

with an average rate of £108 ($170 USD), down 3% on the 

same period last year in the week before the end of the 

event.

There is no doubt that the legacy for the capital with 

regard to its hotel supply will be very positive. With new 

hotel openings, more than 12,000 rooms were added 

to the market in the run-up to the Games, bringing the 

total to more than 140,000. Many other properties also 

completed major refurbishments.

This improved hotel stock, together with the benefits 

of the exceptional global media coverage achieved 

throughout the Games, means that London will reap 

the rewards in 2013 and beyond.
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Amenities Survey

What do Americans want when they get away: an 

enormous flat screen TV, a shower that fits five, or a 

personal butler? Apparently, it’s none of the above. It 

turns out luxury items aren’t worth the hype and what 

Americans actually want is more simple – the comfort 

of their own home.

Staying Connected…for Free – Number One Must-Have

•	 38% of Americans chose free Wi-Fi as their number 

one must-have 

The Perk of New Technology – Number One “Modern” 
In-Room Amenity

•	 23% of Americans chose in room iPads for guest 

services, local information and personal use as their 

favorite modern in-room amenity

Little Things that Count – Most Appreciated Simple 
Amenity

•	 35% of Americans chose free Wi-Fi as the most 

appreciated simple amenity with complimentary 

bottled water coming in at a close second with 31% 

of the vote

Bath Butler? No Thanks – Least Favorite Amenity

•	 39% of Americans chose bath butlers and bath 

menus as their least favorite amenity

 

We Don’t Need to Make Calls from the Bathroom – 
Least-Used Amenity

•	 37% of Americans do not use a bathroom phone

What guests want.
U S A  H OT E L  A m E n I T I E S  S U r v E y  2 0 1 2

1.) Wi-fi is king.*

* Unless you’re over 60, in which case you’re more interested in 
-   free breakfast (34%) than free wi-fi (27%).

A free wireless connection is the most important amenity for 
hotel-goers, followed by free breakfast. Browsing the internet 
over a plate of waffles is a guest’s real idea of luxury.
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Which amenity is a must when
choosing hotel accommodations?

ou just checked into your favorite hotel and are 
ready to enjoy all it has to offer. What kind of 
amenities are you most looking forward to? We 

surveyed guests of all ages to see what perks they 
valued most when spending a night out of town.

Y

4.) Not-so-sticky fingers.
For the most part, guests keep their consciences clean when 
staying at hotels. 66% of respondents wouldn’t fess up to ever 
stealing something from a hotel room.

 (These statistics do not include those little bottles of 
shampoo, of course. Everyone takes those.)

What have you snagged
from a hotel room?

    3
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5.) Lifestyles of the rich.
We love to get as much of a look into celebrity lifestyles as we 
can. It’s a lot of fun to know every detail of their glamorous lives, 
but even more fun to imagine walking a mile in their luxury shoes.

2.) Meet me at the hotel bar.
Hotels are constantly looking for fresh ways to keep guests happy. 
Out of all amenties—both newly offered and modern—guests favor 
an old-fashioned happy hour, wine tasting, or any offer of free food.

AirPOrT CONCierGe 17% iNTerNATiONAL
      BreAKFAST  16%

iNTerNATiONAL
     CeLLPHONeS 4%

CLASS  OFFeriNGS 6%PeT  SerViCeS  12%

What’s your favorite newly
offered hotel service amenity?

45%

HAPPY HOUrS AND
WiNe TASTiNG

SOURCE: Hotels.com survey, 2012

© 2012 HOTELs.cOm  http://press.hotels.com/en-us/infographics/

3.) Five-star amenities. 
Men and women have different ideas about how 
to kick back in luxury. But, both like to take care 
of their bodies—men at the workout facility and 
women with designer toiletries.
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If you were a celebrity, what
amenities would you request?
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The Best Things in Life are...Taken?

•	 66% of Americans have never stolen anything from 

a hotel

To view the full size Amenities infographic, please click 
the image.

http://hotel-price-index.com/2012/fall/travel-talk/amenities-survey.html
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Club Sandwich Index

The world’s most romantic city, Paris, has been 

named the most expensive city in the world for a Club 

Sandwich, according to research by Hotels.com. The 

classic chicken, bacon, egg, lettuce and mayo sandwich, 

available in hotels the world over, was used as a 

measure of affordability by the hotel expert. The Club 

Sandwich Index (CSI) gave vacationers an indication of 

the costs associated with their vacation destination, 

using one of the most common items on any hotel 

menu around the world as a barometer.

In the French capital, the Paris average cost came in 

at $33. Other popular international destinations for 

Americans stacked up as follows: Rome ($24); London 

($19); and Toronto ($16).

At home, the three most popular domestic destinations 

came in around the middle to lower end of the scale: 

New York City ($17); Orlando ($15) and Las Vegas ($13). 

A video interview with chef, restaurateur and 

TV host John Torode making the perfect club 

sandwich can be found at http://www.youtube.com/

watch?v=S45AYGYIDL4.

The CSI average price was calculated by taking the real 

prices paid by guests for a Club Sandwich in 30 hotels 

in a major city of each country measured. In total, 

Hotels.com surveyed the Club Sandwich prices in 1,000 

hotels in the five, four and three-star categories across 

26 countries from December 2011 through April 2012. 

Currency was converted to USD, exchange rate correct 

as of April 25, 2012.

To view the full size U.S. Club Sandwich Index infographic, 
please click the image. 

http://www.youtube.com/watch%3Fv%3DS45AYGYIDL4
http://www.youtube.com/watch%3Fv%3DS45AYGYIDL4
http://hotel-price-index.com/2012/fall/travel-talk/club-sandwich-index.html
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Americans Guide the Way to the World’s 
Best Food

Savvy travelers know that there is more to finding 

the perfect place than just the hotel property alone. 

That’s why vacationers rely on the experts at Hotels.

com to provide insider information on key trip-planning 

elements, such as food and activity trends, to make their 

journey a success. Over 1,000 Americans participated in 

the global cuisine survey and 63% of the respondents 

specified food as an important factor when selecting a 

hotel for various types of leisure travel.

The Best of the Best (according to Americans)

•	 Italy was voted number one for best overall local 

food across all age groups, genders and geographical 

regions.

•	 The consensus is that the U.S. is the best destination 

for family dining, followed by Italy and Germany.

Foodie Budgets and Best Values (according to 
Americans)

•	 On average, Americans spend 25-49% of their daily 

budget on food when traveling abroad.

•	 With 14% of the total response count, the United 

States emerged as the leading country for a good 

value when it comes to meals while traveling.

•	 The U.S. was also voted number one for street food 

– unsurprising with the surge of gourmet food trucks 

in recent years.

To view the full size global Club Sandwich Index 
infographic, please click the image.

http://hotel-price-index.com/2012/fall/travel-talk/club-sandwich-index.html
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•	 Other countries that topped the list for cheap (but 

good) eats include: Italy, China, India, Canada and 

Spain.

Best Luxury Menu (according to Americans)

•	 All age groups, genders and geographical regions 

agreed that France is the best country in which to 

find superior quality dining.

‘Must Try’ American Dishes

•	 Most Americans (56%) would recommend Barbeque 

as the “must try” dish of the United States – a 

decision that was consistent across all geographical 

regions.

•	 Burgers and fries is the second most recommended 

dish overall, followed by fried chicken.

If Hotel Walls Could Talk!

In February, 

Hotels.com asked its American customers to dish on 

what their ideal Valentine’s Day entailed and the 2012 

Romance Survey results were hot!

•	 Surprisingly, men and women can agree...at least on 

some things. One of those things is a love for alone 

time. More than 37% of Americans (women-32%, 

men-46%) would choose an evening in a hotel suite 

as their number one activity on Valentine’s Day.

•	 Even in today’s modern society 40% of all respondents 

(men and women) feel that the man should pay for 

date activities on Valentine’s Day.

•	 When it comes to celebrity crushes, George Clooney 

is the clear winner amongst women and Jennifer 

Aniston inches past Halle Berry for the men. But 

not all hope is lost! Many respondents wrote in a 

fourth option: their spouses. Passing over Hollywood 

A-listers for the ones they truly love – now that’s 

romantic!

RomanceSurvey           hotels.com

ack your bags, sWEETIE pIE, WE’rE goIng 

on a romantic getaway! We surveyed guys and 
gals of different ages who shared their secret dreams 
about the perfect romantic weekend.
   Here’s how our lovebirds responded.

© 2012 HoTEls.com
SOURCE: Hotels.com survey, 2012

 http://press.hotels.com/en-us/infographics/
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To view the full size Romance infographic, please click 
the image.

http://hotel-price-index.com/2012/fall/travel-talk/if-hotels-could-talk.html
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Chinese International Travel Monitor

In July 2012, Hotels.com launched the Chinese 

International Travel Monitor (CITM) giving an insight into 

how the rise of the Chinese traveler is changing the 

dynamics of the global hotel market.

The number of Chinese travelers making international 

trips was up by 22%ii in 2011, compared to 2010, and 

experts predict China is on track to overtake Germany 

and the U.S. as the world’s largest outbound tourism 

market in the next few yearsiii.

Surveying more than 5,000 hoteliers around the world, 

the CITM found the majority of respondents envisage 

the boom in outbound Chinese travel continuing. One in 

five (22%) expect to see an increase by as much as 40%.

The report also observed that the profile of Chinese 

guests is changing as they become increasingly more 

independent, confident, younger and more familiar with 

foreign cultures and customs.

With the ongoing economic uncertainty in key markets, 

catering to Chinese travelers should be high on the list 

of priorities for hotels. It is clear that many hoteliers 

are starting to adapt, offering Mandarin-speaking staff, 

translated materials, Chinese menus, entertainment 

options and the China UnionPay card services for 

payments.

For a full copy of the CITM report, please contact  

hotels.com@finnpartners.com.

iv Figures sourced from The Annual Report of China Outbound Tourism Development 2012, released by the National Tourism Administration and China Tourism Academy: 
http://eng.ctaweb.org/ 
v Thraenhart, Jens (2012) Essential China Travel Trends. China Travel Trends Retrieved: 29 May 2012 from http://www.chinatraveltrendsbook.com/downloads/Essential_
China_Travel_Trends_Dragon_Edition.pdf

To view the full size Chinese International Travel Monitor 
infographic, please click the image.

mailto:hotels.com%40finnpartners.com?subject=Chinese%20International%20Travel%20Monitor
http://eng.ctaweb.org/
http://www.chinatraveltrendsbook.com/about-the-booklet/welcome/
http://www.chinatraveltrendsbook.com/about-the-booklet/welcome/
http://hotel-price-index.com/2012/fall/travel-talk/chinese-international-travel.html
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ABOUT HOTELS.COM®

Hotels.com is a leading online accommodation booking 

brand. Through its global network of websites, Hotels.

com, LP connects travelers with almost 155,000 

properties around the world, ranging from international 

chains and all-inclusive resorts to local favorites and bed 

& breakfasts, together with all the information needed to 

book the perfect stay. Hotels.com, LP benefits from one 

of the largest hotel contracting teams in the industry, 

obtaining the best rates for its customers, and offers 

frequent sales, special deals and promotions. There are 

more than 6.5 million Guest Reviews on the websites 

from users who have actually stayed in the hotels to 

ensure customers can make an informed choice when 

booking. Through Hotels.com, LP’s industry-leading 

loyalty program Welcome Rewards®, customers can 

earn a free night for every 10 nights stayed at more 

than 65,000 hotels. Under its Price Match Guarantee, if a 

customer can find the same deal for less on a prepaid 

hotel, Hotels.com, LP will refund the difference. Travelers 

can book online or by contacting one of the multilingual 

call centers. Special apps for mobile phones and tablets 

can also be downloaded at www.hotels.com/deals/

mobile_app/ enabling customers to book on the go with 

access to 20,000 last minute deals. Hotels.com publishes 

an award-winning twice-yearly review of international 

hotel room price trends called the Hotels.com Hotel Price 

Index™, which is now produced in 31 individual country 

editions, with North American data available at www.

hotel-price-index.com. Follow Hotels.com on Facebook 

at www.facebook.com/hotelsdotcom, on Twitter at 

www.twitter.com/hotelsdotcom and on YouTube at 

http://www.youtube.com/user/hotelsdotcom.Hotels.

com is part of Expedia, Inc., the largest online travel 

company in the world with an extensive portfolio that 

includes some of the world’s best-known brands.  

Hotels.com, Hotel Price Index, HPI, Finding You The 

Perfect Place and the Hotels.com logo are either 

registered trademarks or trademarks of Hotels.com, LP. 

All other trademarks are property of their respective 

owners. © 2012 Hotels.com, LP. All rights reserved. CST 

# 2083949-50
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Want to get rewarded for sleeping around? Hotels.com’s 

unique loyalty program, Welcome Rewards, offers our 

customers the ability to earn one free* night for every 

10 nights stayed in more than 65,000 partnering hotels 

worldwide. There is no complicated points system and 

redemption is as easy as it sounds: simply stay for ten 

nights, whether it’s at a quaint B&B or large chain hotel 

partner, and earn a free* night to use anytime – without 

blackout dates.

Unlike most reward programs, which are usually specific 

to one brand, we allow our customers to collect their 10 

qualifying nights across independent and chain hotels 

and to redeem their free* night at any eligible hotel 

in our global network. The free* night is valued at the 

average rate of the 10 stays but members also have the 

option to use the free* night for a higher rate room by 

paying the difference.

To start earning free nights in your sleep, sign up for 

Welcome Rewards today.

*Subject to Welcome Rewards terms and conditions.

ABOUT WELCOME REWARDS®R
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ABOUT MOBILE BOOKING

Want to book a room fast? While in the airport? While 

on the road? While skydiving? Of course you do. In 

today’s ever-changing and ever-portable world, mobile 

browsing is more convenient and more relied upon 

than desktop browsing. Hotels.com has created mobile 

booking apps that work fast and that are easy to use 

to find the right room while on-the-go. Users can book 

a room up until the last minute at the right price. The  

Hotels.com mobile booking app portfolio, which is 

available for Apple, Android, Windows, Symbian and 

MeeGo devices features more than 20,000 exclusive last 

minute deals. It is available for more than 76 sites in 67 

countries, and can access past and future reservations, 

even when offline. Mobile GPS functionality will allow the 

app to find the closest hotels with the best deals, based 

on a user’s current location. Welcome Rewards™ loyalty 

points can also be tracked and redeemed through the 

app, making a spur-of-the-moment award travel easier 

than ever.
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CONTACT HOTELS.COM 

U.S. Headquarters 

5400 LBJ Freeway, Suite 500, Dallas, Texas 75240 

Phone 469-335-1000 or 800-2-HOTELS

For further information or interviews 

Taylor L. Cole, APR, Director of Public Relations, North 

America 

Hotels.com 

taycole@Hotels.com 

469-335-8442

Get up to date data in our press room at http://press.

hotels.com/en-us. Visit the Hotels.com Travel Smart 

Blog for consumer and business travel information, 

follow us on Twitter, on Facebook. Hotels.com, Finding 

You The Perfect Place™.

For a printable PDF version of the HPI 

Helen Ames 

Finn Partners for Hotels.com 

helena@finnpartners.com 

212-715-1646

mailto:taycole%40Hotels.com?subject=HPI%20Information%20or%20Interview
http://press.hotels.com/en-us
http://press.hotels.com/en-us
https://twitter.com/hotelsdotcom
https://www.facebook.com/hotelsdotcom%3Fsk%3Dtimeline
mailto:helena%40finnpartners.com?subject=Printable%20HPI%20PDF
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